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Syllabus for Certificate in Digital Marketing
 
Introduction:
This course will equip the participant with the tools to conduct an
effective digital marketing campaign by using multiple platforms.
 
Learning Objectives:
 
At the end of the training program, participants shall be able to
 
1. Describe the key components of digital marketing and
articulate a digital marketing strategy.
2. Create a digital advertisement for any product/service.
3. Create her own blog and describe the importance of content
marketing
4. Design a web banner
5. Create an e-mailer for promoting a product/service
6. Create an online forum on any topic of interest
7. Define SEO and its use for business
8. Explain the bidding process in digital media
9. Describe the working of e-distribution of press release
10. Determine channels to choose from for a specific marketing
objective
11. Define Marketing ROI and five factors that affect the success
of a marketing campaign
12. Create user profiles on social media
13. Create an integrated cross channel campaign on social media
14. Define engagement from a digital marketing perspective
15. Describe methods to increase engagement on social media
16. Leverage Facebook, LinkedIn, Twitter, Pinterest & Instagram
for marketing
 



Main Concepts:
 
1. Understanding Digital marketing
Digital marketing can be termed as or defined as an approach, a
strategy, or a branding and marketing exercise using digital
platforms. Digital Marketing is the promotion of your brand,
product or service online
 
2. Creating content for Digital Marketing
Digital Marketing Campaigns, developing engaging content,
Website Planning and Development, Essentials of a website.
Writing Compelling Ad Copies, Creation of Effective Campaigns
and Ad groups
 
3. Email marketing
Essentials of Writing a good email, Using Opt-in, Segmentation of
subscribers, Scheduling sending frequency, Blacklisting, Email
Service Provider, Split testing and A/B testing of campaign,
Monitoring Email Campaign, Post Campaign Strategies.
 
4. Search Engine Optimisation
SEO Strategy, Keyword Research, Tools to find keywords (paid &
free), Google AdWords, Planning SEO of a website, setting-up SEO
process, Content Marketing, On page & Off page optimization,
SEO Webmaster Tool, Mobile SEO
 
5. Search Engine Marketing
Benefits of AdWords compared to other Networks. AdWords
setup, Creating, Planning, Deployment, etc



6. Using various social media platforms for digital marketing
Defining the communication strategy, setting up brand presence,
Social Listening, Engaging with followers
 
7. Creating an integrated digital marketing campaign
Engagement on Facebook/ Twitter/ LinkedIn/ Google+,
Understanding Social Media ROI
 
8. Analytics n Social Media
Fundamentals of analytics, Monitoring bounce rate, tracking
conversions, Monitoring traffic sources, Monitoring visitor’s
behaviour, Measuring and Monitoring metrics, Setting up
Dashboard
 
9. Lead Management
Setting up a lead management system, what are Landing Pages,
Conversion Rate Optimization, What is Lead Generation,
Nurturing the leads Growth
 
10. Live Project:
Apply all the learning's of the course on one of the assigned
websites and create a future Actionable Plan


